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Every month, we trawl the internet so you
don't have to - bringing you a fresh swipe

ot have o - Jopi S [AWESOMESOCIAL
we've spoted out i the wid. For sach post POSTS SWIPE FILE

we’ll tell you why we love it and what YOU
can learn from it. So grab a coffee and start
swiping through this month’s selection!
(Then steal all your favourite ideas and feed
them into your own content, obviously...)

FRAY BENTOS
SAFETY INFORMATION
NTIN | WAYS TG OPEN



Natasha Rose Griggs - 3rd+ =+ Follow
Founder & Creative Director of Topaz
‘ Swimwear | Freelance Fashion Designer |...

w-®

i just had to share this on my profile because I'm tired of

being asked to work for free.
...see more

Forever Mood:

Unfortunately, | can’t

take on any unpaid work
to help you make money
at this time.

Thanks for thinking of
me though.

SO 5,339 271 comments - 181 reposts

Why we love it:

It’s sassy, sarcastic and above all, it’s relatable.
And on Linkedln - the very platform where
Natasha and her audience are likely receiving
frequent requests to work for free, from people
who will also see this post - it’s a bold attempt
to re-educate a misbehaving out-group.

What you can learn from it:

You don’t always have to write a ‘proper joke’ to
convey a relatable truth. If it’s something that
your audience relates strongly enough to, ust
spelling it out clearly (with an optional dash of
sarcasm) will drive engagement.




‘mﬂ_ﬁ 2000 AD Comics 3 @2000AD - Feb 9
—4 Well...

Why we love it:

Those unfamiliar with 2000 AD Comics

won’t fully ‘get’ this one. But their audience
absolutely did, and that’s what matters. In just
one word and one image of their character
‘Judge Death’, they managed to jump on a
trending political conversation in a way that

@ Ash Sarkar @ GAyoCassar- Feb 9 felt brand-safe... even though it was about the

Personally, | don't think Lee goes far enough. You could reduce ALL

crime to zero, simply by killing everybody. twitter.com/PickardJE/stat... d ea t h p ena I ty.

Q a3 2 383 Q 2,598 W 190.5K &
What you can learn from it:

h{ Ash Sarkar &
)} @AyoCaesar

Two things. Firstly, if you’re not actively
Personally, | don't think Lee goes far enough. You could reduce ALL crime spending time on social p|atforms - other than

to zero, simply by killing everybody. s
to post your pre-prepared content - you’re
@) Jim Pickard & @PickardJE - Feb 9

quote of the day from Tory deputy chairman Lee Anderson in favour of the miSSIng OUt on QOIden opportunlties to jOin

death penalty: trending conversations. And secondly, the only
“nobody has ever committed a crime after being executed” audience that matters is your audience. Don’t
be afraid to create content that only the nerds
of your niche will ‘get’.

7:55 AM - Feb 9, 2023 - 483K Views

241 Retweets 11 Quote Tweets 3,797 Likes




LawFinder.at + Follow
998 followers
3w - ®

Will Al replace lawyers?

#law #lawyer

To replace lawyers

with robots, clients
will have to accurately
describe what they want.

We are safe.

CE® 1145 15 comments - 107 reposts

Why we love it:

At first glance, this doesn’t look like
comedy content - especially to an audience
who, at this point, are very used to seeing
dull AF ‘thought leadership’ posts about Al
on LinkedIn. This only adds to the surprise
and delight of realising this is actually a
tight one-liner gag, about a pain that the
audience will strongly relate to.

What you can learn from it:

Al is a hot topic right now. So why not try
reversioning this very gag for your own
audience? Here, we’ll even give you a
Brands Against Mundanity prompt version:
“To replace [X] with artificial intelligence,
[Y] will have to [Z]. No chance.”




Why we love it:

Domino’s don’t currently get masses of
engagement on Twitter, so this is great going
by their standards. A rival brand gave them an
open goal, they plucked out the perfect five
word retort, and they scored.

Domino's Pizza UK .+ @Dominos UK - Jan 31
when nothing else is open

5 Burgerking & E8urgeringuic - an 20 What you can learn from it:

Q 32 11 48 O 740 il 132.2K 1

You may not have ‘rivals’ as such, and even if
you do, it may not be appropriate for you to
publicly roast them. But big household name
brands post engagement driving ‘games’ like
this all the time. Replying or retweeting with
a touch of brand-safe sass is a great way to
hone your comedy chops, and potentially
get noticed by their massive audiences - a
proportion of whom will inevitably also be
your ideal customers.




SURREAL
BUREEAL 13 002 followers

3w
‘We've just been named "Top Cereal Launch 2022" by The Grocer - but don't
worry, we've not let it go to our heads.
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31 comments

Why we love it:

We’re sick of seeing bland, self-aggrandising
‘announcement posts’. Here, SURREAL found a
way to show off the fact they’d won an industry
award, while maintaining their trademark
silliness - which ensures the achievement they
want to boast about actually gets seen and
engaged with, rather than totally ignored like
99% of the “I’m delighted to announce...” chaff
we see on Linkedln.

What you can learn from it:

When you need to announce something to
your audience, remember that you still need to
entertain them. You can do this by punching
up your post copy with a witty aside or two
(send us an email if you need a hand with that)
- or go the whole hog and create an intriguing,
delightfully silly ‘behind the scenes’ image like
this one.




Aldi Stores UK .+ @ALdIUK - Feb 15
Which lawyers did you use to sue us for that gin? Asking for us

. M&S i @marksandspencer - Feb 15

So, who's ready to start talking about Easter? |, " Introducing our
new eggs-ellent “23 carrot gold” egg! #” ¥ Made from golden blond
chocolate before being coated in edible gold leaf, this treat comes

/&8s

complete with salted caramel-filled chocolate bunny ears. & 2=
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1 798 Q0 188K i 2.9m

Why we love it:

There’s a longstanding feud between Aldi
and M&S - largely due to Aldi’s habit of
‘borrowing’ other brands’ trademarked
product ideas. But here, the tables have
turned and Aldi is pulling no punches with a
comedy roast-type response. (They probably
won’t actually sue, but that engagement is
worth its weight in gold.)

What you can learn from it:

Notice how Aldi’s joke is succinct - yet
includes just enough contextual information
that even someone who wasn’t previously
aware that M&S had sued them over a gin

can ‘get’ the joke. Edit your jokes to strike a
balance between providing enough context
for a clear setup, without making it so obvious
that you lose the element of surprise.




Why we love it:

Paddy Power are total pros when it comes
Paddy Power (4 @paddypower - 8h to clashing multiple topical ingredients
m fresratinswakingLp Shismoming into a single piece of comedy content. This
came the morning after an Arsenal defeat
AND at a time when the world was talking
about Oscar winner Banshees of Inisherin
(which this image is from).

What you can learn from it:

Well, there goes that (. by In Brands Against Mundanity Monthly, we
© 24 3105 O 183 i 134K give you meme formats that work perfectly
well with royalty free images. But you can
also experiment with making the same
gags using trending pop culture images -
just make sure the expression, emotion or
sentiment conveyed by the image matches
what we’ve suggested in the prompt.




@ Fray Bentos Official -
Why we love it:
**COMPETITION TIME!N!®* Wanna win some Fray Bentos swag (and TEN L
of our new recipe pies|?

Well hurry up and enter before we do a full... uh... ONE HUNDRED AND
EIGHTY!

Ts & Cs: https:/flinkir.ee/fraybentas

Giveaways can be a great way to grow

WHICH OF THESE IS your audience on social - but they’re often

REAL FRAY BENTOS SWAG? awkward, eggy and bland. These two from

= Pane =7 pie brand Fray Bentos completely buck
et 12 that trend - yes, we’re trying to grow an
— L o s audience, but we’re going to make sure

Giveusa follow LS D we’re entertaining and engaging while we
S e e do it.

What you can learn from it:

If you want people to follow you, it helps to
incentivise them in some way. Sometimes
(B “Z that incentive is “because our content
LIS Ut page. SHARE this pust ot SOMMENT is awesome”, other times it’s “because |
might give you a dartboard”. In either case
- entertainment value wins the day.

to win th s X7 ’ |§,
answi ot £




,ﬂ, Fray Hemu‘s Official Why we Iove It:

PPSAFETY INFORMATIOM**

How t carrectly apen our pie tins. Fray Bentos have taken something they’re
FRAY BENTOS normally criticised for - having tins that sor’f\e
SAFETY INFORMATION !oeop_le struggle to gei_: |!1to - and h_ad fun V\{Ith
it. This parody of an airline safety information
WAYS NOT TOOPENTIN | WAYS TO OPEN TIN card teaching us how not to open our tins
“ landed safely at its destination.

< 8
- 4

penach
., Use a sturd
J2 |N® ) They say “don’t feed the trolls” - but
sometimes it’s the best thing to do. If there’s
P B i e @ one thing everyone already believes about your
. i , .
% Boost this post to reach up to 1945 more people if brand_or bUSIness . dor! t bury your l_“ead !n the
you spend £14. sand, instead lean into it, and you might find
® D Judith Hunt and 1.4K others 282 comments 292 shares the audience Ieans in with you.




Fray Bentos Official
2d-@

Fawlty Towers is returning!
Here's more stuff we need to bring back.
But what should be number 1? =

| OTHER THINGS WE NEED 1
TO BRING BACK

(like Fawlty Towers)

10) 90-minute films
9) Bamboozle! on Teletext
8) Woolworths

7) Game shows that give
away speedboats

6) Yellow cards for headbutts

5) Perms
4) Non-confusing fruities
3) Beadle’s About

2) ‘Portable’ music players bigger

than your toaster

1)

% Boost this post to reach up to 1945 more people if you

spend £14.

Q% 772

252 comments 88 shares

Why we love it:

Fray Bentos use a topical news story (classic
sitcom Fawlty Towers is coming back to

our screens) as a jumping off point for

a nostalgia-fest that got their audience
engaging en-masse.

What you can learn from it:

You don’t need to emulate the biting satire
of a panel show, or the aggressive “jokes” of
RyanAir, to add topicality to your content.
There are loads of light-touch ways to turn
those watercooler topics into something
brand-relevant (and brand-safe) instead.




whitelabelcomedy.com



