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With a career that straddled the worlds of 

broadcast TV and branded content – 

Adam has also Produced The One Show 

(the BBC’s flagship entertainment show, 

with 4 million viewers on a good night), 

and generated creative ideas (and written 

scripts) for brands of all shapes and sizes 

– including Xbox UK, Uber, Plated.com, 

Rev, Curaleaf and Magellan Healthcare. He 

brought together the best comedy writers 

from his time in TV, and the most talented 

creatives from his time in advertising, to 

create the White Label Comedy 

Hive-Mind.
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HOW MANY OF YOU WISH YOUR 
SOCIAL CONTENT WAS MAKING 

MORE OF AN IMPACT?



HOW MANY OF YOU WOULD LOVE 
NEXT MONTH’S SOCIAL STATS TO 
BE THE BEST YOU’VE EVER SEEN?



HOW GREAT WOULD YOU FEEL IF 
YOUR CONTENT WASN’T JUST 

“SCROLL-STOPPING” - EVERYONE 
WAS WAITING FOR YOUR NEXT 

POST WITH BATED BREATH?



THAT’S THE POWER OF 
COMEDY CONTENT LIKE THIS



BY THE END OF TODAY, YOU WILL KNOW...

● How to break down your audience, and your brand message, into the 
three ingredients you need to craft comedy content any audience will 
go crazy for.

● Our foolproof method for making sure branded comedy content has 
maximum impact and zero risk of backfiring.

● One super simple four-step technique that ANYONE can use to write 
jokes that entertain, engage and sell.



STICK AROUND UNTIL THE END, 
AND YOU’LL GET AN AWESOME 

FREE GIFT



One of these posts was written by a hive-mind of 
TV’s best comedy writers. Any guesses which one?

And how many more Likes, Comments and Shares did 
it get?





OUR BIGGEST
SECRETS REVEALED

1 - The ONE THING Facebook, Twitter and LinkedIn value over and above 
Ad Revenue - and how you can use it to your advantage.

2 - The PSYCHOLOGY OF COMEDY - and why it has such a profound effect 
on how much your audience know, like and trust your brand.

3 - The foolproof way to break down ANY BRAND and its audience into the 
ingredients you need to write JOKES THAT HAVE ZERO CHANCE OF 
BACKFIRING.

4 - A simple technique for turning those ingredients into jokes that 
entertain, engage and sell (SO SIMPLE ANYONE CAN FOLLOW IT).



1 - THE ONE THING FACEBOOK, 
TWITTER AND LINKEDIN VALUE 
OVER AND ABOVE AD REVENUE

(AND HOW YOU CAN USE IT TO 
YOUR ADVANTAGE)



IS ANYONE EVEN 
SEEING MY POSTS?

My total social audience is
 __________

My average posts’s organic reach is 
___________

% of audience NOT seeing my posts is 
___________



IT USED TO BE
SO EASY

10 years ago, the average facebook 
post was shown to _____% of a page’s 
followers



IS ANYONE EVEN
SEEING MY POSTS?



WHY
ENGAGEMENT
MATTERS

If my posts aren’t being seen by 
anyone, it’s because ______________
_________________________________
_________________________________



EVERY SINGLE 
ENGAGEMENT IS 
A SIGNAL THAT 
OTHERS LIKE US 
MIGHT ALSO  
LIKE THIS TOO



IF YOUR CONTENT 
ISN’T ENGAGING
YOU’RE POURING 
MONEY DOWN THE 
DRAIN



BRANDS THAT 
CONSISTENTLY 
ENTERTAIN AND 
ENGAGE GET 
REWARDED



COMEDY 
DIRECTLY 
DRIVES 
ENGAGEMENT

BOOSTING 
ORGANIC REACH 

(THE EYES ON 
YOUR CONTENT) 
AND INCREASING 

YOUR ROI



“WE ALREADY GET GREAT 
RESULTS BY BOOSTING OUR 

POSTS THOUGH...”



PAID ADS AND BOOSTED POSTS 
ALSO GET CHEAPER WHEN YOUR 
AUDIENCE IS ENGAGED



THE ONE THING FACEBOOK, 
TWITTER AND LINKEDIN VALUE 

OVER AND ABOVE AD REVENUE?

USER EXPERIENCE
CONTENT YOUR AUDIENCE 

ACTIVELY ENJOYS 
ENGAGING WITH



2 - THE PSYCHOLOGY OF COMEDY 

(AND WHY IT HAS SUCH A 
PROFOUND EFFECT ON HOW 

MUCH YOUR AUDIENCE KNOW, 
LIKE AND TRUST YOUR BRAND)



COMEDY GETS 
YOUR AUDIENCE 
TALKING



A GOOD SENSE OF 
HUMOUR PROVES 
YOU’RE “ONE OF 
US”



COMEDY SELLS 
WITHOUT SELLING
BY KEEPING YOU
FRONT OF
MIND



COMEDY TURNS 
YOUR FOLLOWERS 
INTO INFLUENCERS
(BUT THESE ONES 
WORK FOR FREE)



“ISN’T COMEDY A BIT RISKY, 
THOUGH?!”

“WHAT IF WE ALIENATE OUR 
AUDIENCE? OR GET BAD PRESS?”



3 - THE FOOLPROOF WAY TO 
BREAK DOWN ANY BRAND AND ITS 
AUDIENCE INTO THE INGREDIENTS 

YOU NEED TO WRITE JOKES

(THAT HAVE ZERO CHANCE
OF BACKFIRING)



COMEDY IS ONLY 
RISKY IF YOU 
DON’T KNOW 
WHAT YOU’RE 
DOING



COMEDY 101:
EVERY JOKE HAS 
TWO HALVES

IF YOU GET BOTH 
INGREDIENTS FROM A 
SAFE SOURCE, YOU'LL 
WRITE A SAFE JOKE



THE WHITE LABEL
COMEDY BSOH
BREAKDOWN
MATRIX



“WE COULD NEVER WRITE JOKES 
LIKE THIS IN-HOUSE, SURELY?!”



4 - HOW TO WRITE JOKES THAT 
ENTERTAIN, ENGAGE AND SELL

USING A TECHNIQUE SO SIMPLE
ANYONE CAN FOLLOW IT

JOIN US LIVE 
FOR THIS ONE!!



NOW YOU’RE 
READY TO
ENTERTAIN, 
ENGAGE AND 
SELL!



WANT TO GET
TV’S BEST COMEDY 
WRITERS CRAFTING 
CONTENT FOR 
YOUR BRAND
OR BUSINESS?

Find out more about our 
PAYG Content Packs, and our 

Managed Social Packages

https://whitelabelcomedy.com/hire-comedy-writers-services
https://whitelabelcomedy.com/hire-comedy-writers-services

